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Impact a customer’s decision 
at the point of purchase 
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Reach up to an an average of 4 million customers  
each and every week along their in-store shopping  
journey in several highly visible areas across both  
New World and PAK’nSAVE stores nationally. 

Our science-led media approach recommends the 
most qualified audience and retail locations for each 
campaign, based on real customer behaviour and your 
brand objectives.

Enrich the customer experience, enabling 
customers seek out relevant information that 
will help them save time, effort, and money. 
POS helps to impact the purchase decision 
at the shelf edge and prompts shoppers 
to switch brands, try something new or be 
inspired to use a product in a different way. 
Stand out with high-impact POS placements 
that help customers navigate to your brand. 

Utilise different placements  
and creative executions to 
fulfil your objectives from 
generating awareness of 
your brand/product or NPD, 
driving sales, acquiring new 
customers or owning the 
category. 

Target stores with the greatest footfall or 
where your brand over/underperforms. 

of all customer 
decisions are 
made in store

76%

Get in touch Find out more www.precisionmedia.co.nz  
Talk to us at team@precisionmedia.co.nz




